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What are the major factors affecting the selection of an advertising media ?

Write about a few adva ntages and disadvantages of adve rtising through soclal media.

What is IMC in advertising 7

What are the main objectives of an advertising campaign ?

Advertising helps in building a brand, Explain.

Haw market research helps in preduct development ?

Write a short note about an influential Braphic designer of your chaice,

Explain the difference between brand identity and logo of a brand.

- Write a short note about Interactan design.

Choosing the right colour for a brand is very important. Explain.

What are the major factors to consider before designing a publication 7
Explain the concept of Advertising lllustration.

Define the term ‘Visualization’ and discuss its significance in Advertising.

Trace the evolution of photography through its key historical milestones.

. Write about exposure In photography.
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Elaberate on the concept of a storyboard in visual storytelling . Describe the technique of creating a

staryboard, 15 Marks)
Define the term 'Press Photography' and delve into its significance In journalism and media, (5 Marks)
Discuss the relevance of new media art in contempaorary society and its impact an our daily

lives, (5 Marks)

How does various evaluation practices cater to the fulfilment of cantinuous and comprehensive

evaluatian 7

(5 Marks)

Non-probability sampling does not follow the rationale of probability theary. Justify this statement

with different types of non-p robability sampling,

{5 Marks)



